
He commented: “This store is a new era 

for the Big Save family! We are so happy 

and proud to offer our quality customers 

a quality experience with a store that 

suits all their needs. We are looking 

forward to opening more of these types 

of stores in the future.”

Shoppers who visit the new Big Save 

Hyper will see a new-look store offering 

a high-quality experience with ample 

space, superior finishes, a bigger range 

and better service offerings. These 

include the following departments: 

The new location is on the corner of 

Ewoud Malan and the N11, just around 

the corner from the company’s current 

store, which remains open, but will serve 

the wholesale market. The size of the 

store is 4 500m2, with approximately 150 

employees. The store has 30 till points, 

with an additional three till points for the 

liquor department. 

Tony Ferreira, Big Save’s Operational 

Director was present on the day and 

enjoyed attending with all Store 

Managers who came from far and wide. 
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Big Save Hyper opens in Marble Hall
Big Save Supermarket & Wholesale reached a huge milestone recently when it opened 

its first retail-only supermarket in Marble Hall, called Big Save Hyper. The company has 

traditionally specialised in the wholesale cash-and-carry market, but due to demand 

and market conditions, started adding retail-only stores such as the one in Marble Hall 

their fold.

■	 Fresh Produce, with floorspace of ± 600m2 

and six employees; 

■	Bakery, with floorspace of ± 100m2 and 

three employees;

■	Confection with floorspace of ± 100m2 and 

two employees;

■	Butchery with floorspace of ± 1 200m2 and 

17 employees;

■	House & Home with floorspace of ± 150m2 

and four employees; and

■	 Liquor with floorspace of ± 300m2 and six 

employees

Fresh Produce contributes 20% of income, 

with the bakery and confection 5% each, the 

butchery 20% and House & Home 10%. The 

income generated by the liquor department is 

calculated separately.

The size  
of the store  

is 4 500m2, with 
approximately 150 

employees.
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The store trades on 

Mondays to Fridays from 

8:00 to 18:00, on Saturdays 

from 8:00 to 16:00 and on 

Sundays and public holidays 

from 9: 00 to 14:00.

Big Save has been in 

operation since 1995 and 

has grown to seven outlets 

in the greater Tshwane area. 

Big Save aims to offer the 

best prices across a wide 

range of products, giving 

bulk volumes to traders 

serving the wholesale market 

and smaller quantities to 

retailers, all under one roof. 

Now the low-price mindset 

has extended to retail only 

stores as demonstrated by 

the new store in Marble Hall.

Big Save  
Supermarket & 

Wholesale reached a 
huge milestone recently 
when it opened its first 
retail-only supermarket 
in Marble Hall, called 

Big Save Hyper.



Big Save’s private-lable products are also on sale.
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The company  
has traditionally  

specialised in the wholesale 
cash-and-carry market, but 
due to demand and market 
conditions, started adding 

retail-only stores such 
 as the one in Marble  

Hall their fold.



The fresh-produce department, with floorspace of approximately 600m2, has six employees.
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Shoppers who  
visit the new Big Save  

Hyper will see a new-look 
store offering a high-quality 

experience with ample 
space, superior finishes,  

a bigger range and  
better service  

offerings. 

The store  
has 30 till points, 
with an additional 

three till points  
for the liquor 
department. 



To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

SSPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The pThe product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. 

SPAR’s footprint of stores extends to over 900 sites across the country 
and are within approximately five kilometres or less from most South 
Africans, delivering an experience that focuses on ease and convenience. 
SPAR continues to make meaningful investments in differentiating its 
retailing environment and shopping experience from others through 
better staffing and training to deliver elevated service and product 
expertise.

The launch of laThe launch of large format stores in much sought-after estates tailored 
to fulfilling specific community needs is piece de resistance and aligns to 
our corporate ethos, “For every kind of person, there’s every kind of 
SPAR”

To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

S

To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

SSPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

“

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

These stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The pThe product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience 

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. Freeman, New Business Development Manager, SPAR North Rand. 

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. 

SPAR’s footprint of stores extends to over 900 sites across the country 
and are within approximately five kilometres or less from most South 
Africans, delivering an experience that focuses on ease and convenience. 
SPAR continues to make meaningful investments in differentiating its 
retailing environment and shopping experience from others through 
better staffing and training to deliver elevated service and product 
expertise.

The launch of la

SPAR’s footprint of stores extends to over 900 sites across the country 
and are within approximately five kilometres or less from most South 
Africans, delivering an experience that focuses on ease and convenience. 
SPAR continues to make meaningful investments in differentiating its 
retailing environment and shopping experience from others through 
better staffing and training to deliver elevated service and product 
expertise.

The launch of la

Freeman, New Business Development Manager, SPAR North Rand. 

SPAR’s footprint of stores extends to over 900 sites across the country 
and are within approximately five kilometres or less from most South 
Africans, delivering an experience that focuses on ease and convenience. 
SPAR continues to make meaningful investments in differentiating its 
retailing environment and shopping experience from others through 
better staffing and training to deliver elevated service and product 
expertise.

The launch of laThe launch of large format stores in much sought-after estates tailored 
to fulfilling specific community needs is piece de resistance and aligns to 
our corporate ethos, “For every kind of person, there’s every kind of 
SPAR”

The launch of large format stores in much sought-after estates tailored 
to fulfilling specific community needs is piece de resistance and aligns to 
our corporate ethos, “For every kind of person, there’s every kind of 
SPAR”

To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

S

To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

S

To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

S

To residents of some of the most established and exclusive communities 
of golf estates in Gauteng such as the Blue Valley Golf & Country Estate 
and Midstream Estates, perks like lush landscaping, club house, 18-hole 
golf course and restaurants have become standard fare. SPAR, one of 
South Africa’s largest retailers is bringing “quick trip” convenience in the 
form of its stores to these privately managed urban neighbourhoods and 
has created an entirely new retail format. 

SSPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

“

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

“

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

“

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

SPAR’s new stores in Midstream and Blue Valley Golf & Country Estate, 
are honing in on discerning audiences in these private and protected 
estates. SPAR is a retail trailblazer in many regards and the launch of the 
large format stores tailored to fulfilling specific community needs is 
piece de resistance.

““We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

F

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

“We are seeing healthy growth in gated communities and it has opened 
up a unique avenue for our expansion. We believe buyers are not only 
buying a home when they choose to invest in a gated community but 
rather buying a lifestyle,” says Craig Freeman, New Business 
Development Manager, SPAR North Rand.

FFrom household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the S

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

From household essentials like - fresh groceries to deli and delicious 
breads, cakes and croissants to grab-and-go items, including 
sandwiches, salads, beverages, snacks and more; the store will also 
stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 

Kam Govender who owns the SKam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled 

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

Kam Govender who owns the SPAR retail outlet at the Blue Valley Golf & 
Country Estate says,” We had to reimagine retail as this is a new concept 
for all of us involved. My background as a professional chef really helped 
– long hours, demanding customers, different tastes and being on my 
feet and on the double really schooled me for retail.”

“Catering to a clientele that is discerning, conscious and well-travelled “Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

These stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

These stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These sto

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

These stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

“Catering to a clientele that is discerning, conscious and well-travelled 
means they want you to meet their expectations. At SPAR we make 
every effort to deliver, so we stock international products like Cinnabon 
cereal, Dr Pepper drinks, as well as healthy alternatives like Boost juices, 
Fit Chef and Nature Choice products. It’s what makes them come back.”

These stoThese stores sit side-by-side to other amenities the brand offers like 
TOPS at SPAR, a retailer specialising in alcoholic beverages. TOPS at 
SPAR offerings include beers – craft, international and local, fine wines, 
award winning whiskeys, large selection of sparkling wines and 
champagnes to bar accessories and cutlery. 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate 

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

The retail landscape has changed drastically over the past few years and 
with that the view of “convenience” – while some consider availability of 
all products under one roof as convenient, others view ringing up 
purchases online for door step delivery as “convenient”. 

“The estate “The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The p

“The estate retail is a particular push to go after the growing strata of 
society, the upwardly mobile who present SPAR with a new segment to 
build its brand. It’s also a segment where we are able to test ideas with, 
for example for orders over R250, we deliver products anywhere on the 
estate,” adds Kam. 

“Have we c“Have we created a new category? Absolutely. We are excited to 
provide residents in these communities with a quick-trip shopping 
experience featuring the same quality and value shoppers have come to 
expect from SPAR. Trust is becoming an ever-more important and 
universal theme and we remain committed to the bond we share with 
our shoppers,” says Craig Records, Retail Operations Director, SPAR 
North Rand. 

The pThe product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience 

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience 

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. 

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience 

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
Fr

The product strategy for these quick trip stores is consistent with the 
broader strategy across SPAR - offer the best products at irresistible 
value yet be curated to meet the needs and preferences of the 
communities. 

“Having convenience “Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. Freeman, New Business Development Manager, SPAR North Rand. 

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. Freeman, New Business Development Manager, SPAR North Rand. 

“Having convenience retail at your doorstep in a charming 
neighbourhood saves you time, reduces interruptions on the journey 
back home and you are out of nothing when you have surprise visitors. It 
is a hassle-free lifestyle package that enhances your quality of life 
leaving you with precious time for family and friends. Having the store in 
the estate adds to the available amenities for residents and the 
surrounding community and influences property values,” says Craig 
FrFreeman, New Business Development Manager, SPAR North Rand. 

SPAR’s footprint of stores extends to over 900 sites across the country 
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retailing environment and shopping experience from others through 
better staffing and training to deliver elevated service and product 
expertise.
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FFrom household essentials like - fresh groceries to deli and delicious 
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stock home, personal care and beauty products just a stone’s throw 
away from the community’s doorstep. 
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SPAR’s estate living convenience
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STOREWATCH

The liquor store, with floorspace of 
approximately 300m2, has six employees.

The butchery has floorspace of 
approximately 1 200m2 and 17 employees.

All displays are easy to access.
Only energy-efficient refrigeration 
is used in the store.

The confection department, with floorspace 
of approximately 100m2, has two employees;

The design of the store 
makes for easy shopping.

Big Save  
promises low 
prices to all its 

customers.


